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Want to learn how to write copy that is flowy, fun and engaging?

The Posse has you covered.

If you’re not sure when to GIF, when to meme, when to emoji, when
(or what) to bold…

If formatting and conversational copy just don’t come naturally to
you… 

Or if you need to UNlearn “proper syntax and grammatical
perfection” after years of formal writing experience or training…

Then the Copy Posse GLOSS GUIDE  is about to be your new bestie 👯‍♀️

Follow these 10 steps to make your copy glossy, saucy and Posse-
approved – no matter what your business, brand or niche is. 

Let’s get started… 
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LET’S GET GLOSSY & SAUCY!
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When you’re talking to a friend, you’re not worried about sounding
smart or being impressive…

You’re not stressing out about using proper grammar or inserting the
perfect fancy word…

Nope. You’re just having a regular conversation. 

And THAT is how you should write your copy. 

So the next time you sit down to write copy, close your eyes and
imagine that you’re writing to a friend. 

Make it a real person who you are close with and talk to frequently. 

Step #1  

Imagine You’re Writing To A Real Friend

Correcting, editing and tweaking while you write is one of the
biggest mistakes most writers make. 

It interrupts your train of thought and stops conversational flow dead
in its tracks. Which makes your copy clunky (and we don’t want that!) 

Practice the “no backspace” rule when you write…

Step #2  

Practice The “No Backspace” Rule 
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Get all your thoughts out without worrying about flow, formatting,
spelling, punctuation or ANYTHING ELSE. 

Let it be messy and make no sense – you’ll fix it later. 

Try this, and I think you’ll be surprised by the stream of genius that
comes from your brain through your fingers. 

Step #3  

Read Your Copy Out Loud

See? I told you we’d fix it later 😉

It’s time to go to back through what you’ve written and clean it up.

While this might seem like an unnecessary step, do not skip this... 

When we read back our writing in our head, we tend to automatically
read it the way we intended it to sound… 

But when you read your copy out loud word for word, you get to hear
it from the perspective of your reader…

And your mistakes become way more clear. 

If YOU get tripped up or have to read a sentence twice to figure out
what you’re trying to say… 

Your reader will too! 

NOTE: Of course, I also recommend you use a spell checker and
grammar tool. I use Grammarly. 

https://grammarly.go2cloud.org/aff_c?offer_id=3&aff_id=86574
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If you said anything more than once…

If you pretty much said the same thing (but worded it differently)...

If you’re adding additional context where additional context is not
needed…

If anything feels unnecessary or like “extra fluff”...

DELETE!

Step #4  

Remove Redundancies

Remember – great copy is a visual experience too. 

Long sentences and paragraphs (even if expertly written) are
overwhelming to your reader’s eye. 

The rule of thumb I like to follow is that no sentence should be
longer than 15-20 words…

And no paragraph should have more than 1 or 2 sentences in it. 

Of course, this is a general guideline and not meant to be something
you stress yourself out about.

Step #5 

Make It Skimmable 
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Coherence markers are bridge words or transition sentences that
connect two ideas or concepts together.

This is one of the most important elements of conversational copy. 

Coherence markers make it easier for your reader to follow along…

Set a tone and rhythm that mirrors that of an actual conversation…

And create a visual open loop that encourages readers to keep
reading.

Judith Kamalski investigates this in her study.

Step #6  

Add Coherence Markers

You know…
But…
Actually…
Basically…
You see…
The thing is...
Now…
For example...
That’s why…

But truthfully...
Here’s the thing…
In short…
Listen…
In other words...
I mean…
So…
I have to say...

Examples:

http://www.lotpublications.nl/Documents/158_fulltext.pdf
http://www.lotpublications.nl/Documents/158_fulltext.pdf
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The golden rule of conversational copy is: say what you need to say
in half the amount of words. 

The key is to convey your message without anything unnecessary. 

I know that YOU love all the asides, explanations and backstories you
put into your copy…

But be honest…

Are they really necessary to make your point?

On the flip side of this… 

You don’t want to be too direct and jump to the point immediately –
because that’s not very engaging. 

Great copy needs to utilize the elements of storytelling.

You want to…

Hook your reader’s attention…
Pique their interest enough to keep them reading…
And keep them engaged.

Find the balance between too much and not enough. 

Step #7  

Get To The Point (But Not Too Fast)

This is a 

coherence

 marker!

This too!

You get

the point ;)
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The majority of people reading your
emails, social captions, ads, and other
copy assets are doing so on their mobile
devices…

If your copy isn’t optimized to look
good on small screens, then it’s not
going to get read (no matter how
entertaining or engaging it is). 

Step #8  

Check Your Copy On
Mobile

The average person reads at a 7th-grade level. 

So unless you’re writing for a highly educated audience, scientific
journal or a legal document…

Your copy needs to score at – or below – a 7th-grade reading level. 

Copy and paste your writing into the Hemingway Editor App.

It will grade the readability of your copy and identify sentences that
are difficult to read. 

Step #9  

Check Readability Grade Level

That’s why you
should always
pull your copy up
on your phone to
see how it
looks...

Like this!

Break up your
sentences and
paragraphs so it’s
not visually
overwhelming.

https://www.wyliecomm.com/2021/08/whats-the-latest-u-s-literacy-rate/
https://www.wyliecomm.com/2021/08/whats-the-latest-u-s-literacy-rate/
https://hemingwayapp.com/
https://hemingwayapp.com/
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Time to add the finishing touch…

This is what adds personality, fun and conversational flair to your
copy. 

How much – or how little – copy gloss you add depends on your
brand’s personality, voice and overall vibe.  There is no one-size-fits-all
approach. 

But here are some general guidelines that I practice and follow in all
the copy I write…

Step #10  

Add Your Copy Gloss

GIFs

When to use them: When you want to make a statement, convey a
feeling or elicit a very specific emotion or response in your reader.

Why: Words are amazing, but there’s a reason why people say, “A
picture is worth a thousand words”... 

Sometimes, a relatable GIF, meme or image says WAY more than
copy ever could. It’s a great way to add humor to your message as
well! Everyone loves a great GIF.

How much: 1 GIF per email or message. Anything more feels a little
*trying too hard* to me. I love to use GIFs in any conversational
messaging and content.
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✅ Emails 
✅ SMS Messaging
✅ ChatBot Replies
✅ Blogs
✅ Comments 

Do’s Don’ts
🚫 Sales Pages
🚫 Websites (unless custom,
like here).
🚫 Landing Pages
🚫 Ads

Email Example
Subject Line: Here’s your Gloss Guide, *|FNAME|* 💅

https://copyposse.com/workshop
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When to use them: When you want to capture attention, add
personality, convey a feeling, solidify or clarify a message. 

Why: Studies have shown that emojis play an important role in
getting attention, enhancing consumers’ experience and even their
willingness to purchase something…

Here are some stats that prove emojis are effective at doing just that:

On Facebook, posts with emojis get 57% more likes, 33% more
comments, and 33% more shares.
On Instagram, 50% of all comments and captions contain emojis.
On Twitter, tweets with emojis get 25.4% more engagement.
In fact, one study analyzed 31 million tweets and half a million
Facebook posts to find that emojis were a common factor in
predicting social status and influence.
Over 50% of emoji users are more likely to engage with brands
that are using emojis online.

How much: Not too much, not too little 😉 There is no rule on emoji
usage. Only YOU know if they are right for you and your brand. 

As much as I LOVE emojis, It’s important to note that they can be
overused. 

Use them if they add to your message. Otherwise, leave them out.
Adding emojis just because is never a good idea. 

Emojis

https://www.frontiersin.org/articles/10.3389/fpsyg.2019.02221/full
https://socialbee.io/blog/when-to-use-emojis/
https://socialbee.io/blog/when-to-use-emojis/
https://socialbee.io/blog/when-to-use-emojis/
https://socialbee.io/blog/when-to-use-emojis/
https://socialbee.io/blog/when-to-use-emojis/
https://dl.acm.org/citation.cfm?id=1414156
https://www.slideshare.net/adobe/adobe-emoji-trend-report-2019/1
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✅ Emails & Subject Lines
✅ Ads
✅ Social Captions
✅ SMS Messaging
✅ ChatBot Replies
✅ Blogs

Do’s Don’ts
🚫 Sales pages 
🚫 Websites
🚫 Product Descriptions  
🚫 Headlines
🚫 Subheadlines

Email Example
Subject Line: 3 things you actually need to succeed 🤔

https://mailchi.mp/dd036e1a6cfb/i-cant-believe-they-said-that-6259408
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https://mailchi.mp/dd036e1a6cfb/i-cant-believe-they-said-that-6259408
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https://mailchi.mp/dd036e1a6cfb/i-cant-believe-they-said-that-6259408
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Ad Example

https://www.instagram.com/p/CxgdmiNNk0B
https://www.instagram.com/p/CxgdmiNNk0B
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https://www.instagram.com/p/CxgdmiNNk0B
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Social Post Example

https://www.google.com/url?q=https://www.linkedin.com/feed/update/urn:li:activity:6953386879790567424?updateEntityUrn%3Durn%253Ali%253Afs_feedUpdate%253A%2528V2%252Curn%253Ali%253Aactivity%253A6953386879790567424%2529&sa=D&source=docs&ust=1708143640282567&usg=AOvVaw0VT6VyMzZ1nFQKGzoMLYh7
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When to use it: To emphasize a word or section of text. To draw the
eye of the reader to important concepts, benefits or calls to action. 

Why: Most people are chronic skimmers – strategically bolding
things you want to make sure the reader notices can improve reader
attention and make them more likely to take action. 

How much: Throughout the body of your copy. Less is more. Too
much bolding causes eye fatigue and reduces reader
comprehension.

Headlines & subheadlines should have very minimal bolding, if any.
See the example below.

Tip: On platforms where bolding is not allowed, I like to use emojis,
CAPS or other punctuation to help make key concepts, benefits or
calls to action.

Bolding

✅ Headlines
✅ Subheadlines
✅ Emails 
✅ Sales pages
✅ Websites
✅ Descriptions
✅ Blogs

Do’s Don’ts
🚫 Ads
🚫 Social Captions
🚫 SMS texts
🚫 ChatBot Replies
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Headline Example

Sales Page Example

https://go.copyposse.com/5dc-gloss-guide
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When to use it: To distinguish quotes, titles, names, dialogue or
“unspoken thoughts” (aka inner monologue) from the rest of your
copy. 

Why: Similar to bolding, italics help to emphasize certain words or
phrases. 

How much: Minimal. 

Tip: On platforms where bolding is not allowed, I like to use quotation
marks and brackets to denote “quotes” (or unspoken thoughts).

Italics

✅ Headlines
✅ Subheadlines
✅ Emails 
✅ Sales Pages
✅ Websites
✅ Descriptions
✅ Blogs

Do’s Don’ts
🚫 Ads
🚫 Social Captions
🚫 SMS texts
🚫 ChatBot Replies
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Email Example
Subject Line: $0 to 6-figure copywriter in 6 months

https://mailchi.mp/3bc66e42935f/i-cant-believe-they-said-that-6262704
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https://mailchi.mp/3bc66e42935f/i-cant-believe-they-said-that-6262704
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https://mailchi.mp/3bc66e42935f/i-cant-believe-they-said-that-6262704
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Sales Page Example

https://go.copyposse.com/5dc-gloss-guide
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When to use it: To provide additional thoughts, information or
clarification. 

Note: I LOVE using brackets and italics together in my emails to
convey an inner monologue. See the example below. 

Why: Improves cadence and directs the WAY in which your message
is read. 

How much: Minimal. 

Parantheses

✅ Headlines
✅ Subheadlines
✅ Emails 
✅ Sales Pages
✅ Websites
✅ Descriptions
✅ Blogs
✅ Ads 
✅ Social Captions
✅ SMS Texts
✅ ChatBot Replies

Do’s Don’ts
🚫 Overuse them
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Email Example
Subject Line: The #1 most popular copywriter in the world?!

https://mailchi.mp/72a587fb2b52/i-cant-believe-they-said-that-6262108


C O P Y P O S S E . C O M  |  ©  T H E  C O P Y  P O S S E

https://mailchi.mp/72a587fb2b52/i-cant-believe-they-said-that-6262108
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https://mailchi.mp/72a587fb2b52/i-cant-believe-they-said-that-6262108
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So that’s it! Now you know the basics of how to write copy that is
flowy, fun and engaging. 

So what’s next?

How about you put your new formatting skills to use and write one
of the MOST important assets that every copywriter must know...

https://mailchi.mp/72a587fb2b52/i-cant-believe-they-said-that-6262108
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In my 5-Day Write & Ignite Challenge, you’ll learn the EXACT sales
page formula (and proven writing process) that I’ve personally used
over the last 10+ years to…

✅ Execute multi-million dollar launches.
✅ Craft iconic promotional campaigns & evergreen income-
generating machines.
✅ Help hundreds of coaches, consultants & entrepreneurs IGNITE
their businesses.
✅ And countless freelancers land high-paying copywriting
projects and clients.

During this challenge, I’m revealing everything I know.

From my best tips, tools and techniques…

To the foundational skills and highly coveted secrets that will boost
your conversions, create returning customers and set you apart from
the competition.

Plus, you’ll get my proven Sales Page Formula that I’ve used to
make 7 figures for myself and my clients…

And ALL of my sales page formatting notes and tactics.

The best part? …it’s only $97. 

JOIN WRITE & IGNITE

WRITE BETTER COPY – IN JUST 5 DAYS

And don’t forget to follow me on Instagram @copyposse for more
copywriting tips, tricks and wisdom!

https://go.copyposse.com/5dc-gloss-guide
https://go.copyposse.com/5dc-gloss-guide
https://go.copyposse.com/5dc-gloss-guide
https://www.instagram.com/copyposse/


ABOUT 
ALEX CATTONI
Since 2011, I’ve helped launch several successful brands and have proudly partnered with
many of the hottest transformational authors and businesses on the planet, writing high-
converting sales copy, scaling multi-million dollar brands, and crafting iconic promotional
campaigns.

It is my conviction that the BEST copywriting today combines proven marketing
principles with modern-day branding and storytelling. Yet, after nearly a decade of
working behind the scenes in the online marketing world, I was noticing a dangerous
divide in the industry.

While there were a lot of brilliant and authentic marketers out 
there, many still used manipulative, hypey, and severely outdated
 sales tactics that I just didn’t vibe with…

In 2020, I launched the Copy Posse — the raddest, baddest
crew of copywriters, marketers, and entrepreneurs from
 around the world on a mission to de-douchify the Internet,
 redefine modern marketing, and make caring cool again.⁠⁠

I believe your message matters, and your words can
change the world. You have the power to create the
life of your dreams, build a lucrative business, 
AND make an impact on humanity with the 
type of marketing that today’s businesses
need, and today’s audiences crave.

Through our online programs and social 
communities, we’ve helped hundreds of 
thousands of rad humans find more freedom, 
have more fun, and sell more products and 
services… without selling out on their integrity.

Join our empathy empire,
Alex
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Follow Me

https://go.copyposse.com/homepage-gloss-guide
https://www.youtube.com/channel/UCPEZnYBqewx-h43B5tLymYw
https://www.instagram.com/copyposse/
https://twitter.com/AlexCattoni
https://www.facebook.com/AlexCattoni/
https://www.tiktok.com/@copyposse?lang=en

